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Wholam

Merging creativity and With over 15 years in graphic and digital design,
expertise to deliver | specialize in creating impactful visuals across
graphic and digital digital, print, and branding mediums. | excel
design masterpieces. at translating complex ideas into engaging

designs that resonate with audiences.

My work, which includes brand identities and
user-centric interfaces, blends creativity with
functionality to deliver effective solutions.



Whatido

Offering several services to help
creat a unified customer experience.

Print

Branding
Corporate Design
Editorial Design
Packaging
Advertising

Digital

Ui/Ux Design
Social Media
Wordpress
Webflow
SEO/SEM



Some of my clients I've collaborated with diverse brands, from global corporations to innovative startups, crafting distinctive visual identities,
compelling marketing materials, and user-friendly digital interfaces. Here are some of the brands I've worked with.
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Branding



TVCABO

Shaping the future of
connection

TVCABO is a leading telecommunications provider in Angola
and Mozambique, offering TV, internet, and voice services that
connect people and communities.

The new logo | designed reflects the brand’s commitment to
innovation and human-centered connectivity, reinforcing its
role in bringing people closer to what matters most.

With a focus on trust and simplicity, TVCABO continues to

empower individuals through technology and meaningful
connections.

View creative process


https://miguelbravo.eu/wp-content/uploads/2025/05/Creative-Process-TVCABO.pdf




MOB

Luxury in
every detail

| had the opportunity to redefine the brand identity of Mob,
a leader in kitchen furniture, as it expanded into the luxury
market.

The rebranding reflects Mob’s commitment to quality,
innovation, and sophistication. With a focus on personalized
design solutions, Mob now offers a broader range of high-
end furniture and interior design services, aimed at creating
uniqgue, functional spaces that enhance the lifestyles of its
discerning clients.

View creative process



https://miguelbravo.eu/wp-content/uploads/2025/05/Creative-Process-Mob.pdf
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ARQUITETOS

Papu Arquitetos

Architecure that
Inspires life

Papu Arquitetos is a forward-thinking architecture studio
known for its collaborative approach and innovative design
solutions. | was responsible for their rebranding.

An architect’s role is to open doors to a client’s vision, often
starting with a floor plan — the first step in communicating
ideas.

This led me to a question: if a plan is the architect’s tool to
“sell” a vision, why not use its elements in the logo — the
first image that sells Papu Arquitetos?



https://miguelbravo.eu/wp-content/uploads/2025/05/Creative-Process-Papu-Arquitetos.pdf
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Artistikk

A digital platform
to artlovers

Artistikk is an online platform that showcases the vibrant
work of artists worldwide, offering a space where creativity
is celebrated and art is easily discovered and purchased.

| was commissioned to develop the brand identity, guided by
three core ideas:

Support - Represented by a frame, symbolizing the canvas
central to painting.

Colour - Black was chosen to reflect a serious, trustworthy
image, aligning with the brand’s positioning.

Signature - Inspired by the uniqueness of an artist’s
signhature, | combined and stylized the initials of “Artistic
Know-how” into a distinctive logo mark.

View creative process
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| ! “Art washes away
~ from the soul



https://miguelbravo.eu/wp-content/uploads/2025/05/Creative-Process-Artistikk.pdf

“Art washes away from the soul
the dust of everyday life.”

Pablo Picasso



Smile Well

Transforming

smiles with care smile well

Smile Well is a dental clinic focused on premium,
patient-centered care in a calm and welcoming environment.

For the brand identity, | aimed to reflect three key aspects:
the initials (S and W), the field of dentistry, and a minimalist,
elegant positioning.

By combining the letters in a stylized way, we created an
icon that subtly evokes both a tooth and a smile — merging
form and meaning into a single symbol.

View creative process



https://miguelbravo.eu/wp-content/uploads/2025/05/Creative-Process-Smile-Well.pdf
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Iptrans

Driving success
through education

Iptrans is a professional school dedicated to training the next
generation of transport professionals. They offer hands-on
learning and expert instruction in various transport fields,
including logistics, transportation management, and vehicle
operation.

Crafting their identity, | focused mainly on the two most
important courses at the school, conveyed through the
double meaning of the icon used:

Transport - Through directional arrows it gives the idea of
movement, associated with transport but also with school:
studying, passing through it in “transit” towards a future with
a job.

Logistics - The box makes the association with logistics,

but it also means the storage of information, which is so
necessary for success at school and, consequently, at work.

View creative process


https://miguelbravo.eu/wp-content/uploads/2025/05/Creative-Process-IPTRANS.pdf




Corporate Design



Grupo Visabeira

Performing dreams
all over the world

Grupo Visabeira is a diversified multinational corporation
headquartered in Portugal with a strong presence in
several key sectors, including telecommunications, energy,
construction, industry, tourism, and real estate.

Today, Grupo Visabeira operates in over 15 countries across
Europe, Africa, and America. Their international expansion
has been fueled by strategic acquisitions and partnerships
that have allowed them to enter new markets and enhance
their capabilities.

To this end, | designed several institutional presentations for
the group’s various companies, enabling their stakeholders
to boost their business through new acquisitions and, in
order to continue expanding the companies internationally.




PERFORMING DREAMS

O Viteera

VISABEIRA GLOBAL

b VicReeira

INDUSTRY

OUR COMPANIES

PRODUCTS AND SERVICES

The Grupo Visabeira has the ability to integrate all aspects of its
activity, which allows it to be well-structured and ready to face the
risks it might come across, in order to engage new partnerships
and new business opportunities, increasing its ability to respond
to its customers’ needs.
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VISABEIRA
GLOBAL

The company has several companies specialized
in the Telecommunications, Energy, Technology
struction sectors, which allows it to offer
complete solutions, accordingto its customers and
cific needs.

ENERGY CONSTRUCTION

VISABEIRA MOZAMBIQUE
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PER ACTIVITY
CONSTRUCTION & REAL ESTATE
SERVICES
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Operating in several areas of activity, including telecommunications, energy, industry and
tourism, Grupo Visabeira has achieved a global reference position, being recognised for its 1
wide range of preducts and turnkey solutions, coupled with a rapid response capability.

The Group is currently present in 16 countries, including Germany, France, Belgium, Spain,
Denmark, Angola and Mozambique, supplying products and services to over 70 nations and

GRUPO VISABEIRA 2016 FINANCIAL INDICATORS
PER MARKET

Angola
76 M€

Portugal Turnover

Born in Viseu, Visabeira, 328 M€ 602 M€

in its 35 years of activity,

has built a multinational identity,
always growing sustainably

and consolidating its reputation.
Always willing to take on new
challenges, it continues to expand
into other business areas, in line
with the permanent evolution of
the market and of the needs of
customers and partners.

GeuPO
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VISABEIRA GLOBAL

Telecommunication networks:

fixed, mobile and optical fibre networks.
Research, planning, project, installation, construction,
and maintenance of infrastructures and systems.

Electricity and engineering in industrial networks,
and networks in road and railroad tunnels

Infrastructures’ planning, project, construction and maintenance.

Renewable energies and energetic efficiency
(wind and solar energy)

Elaboration of solutions, project, construction, maintenance,
and permanent technical assistance of infrastructures.

Solid biofuel (wood pellets)

Electricity

Construction, installation, and maintenance of infrastructures for
power production and supply, for high, medium and low voltage
networks.

VISABEIRA

TVCABO

The only triple play operator in the country, TV + NET + VOICE,
TVCABO invests in technologies and innovative infrastructures

in optical fiber for distributing its services. Present in Maputo,
Beira, Tete, Pemba and Nampula, it offers more than 200
television channels with a varied programming grid, internet
browsing speeds suitable for the needs of the consumer and
unlimited traffic plans, fixed voice service with unlimited calls on
TVCABO network, as well as ICT (Information and Communication
Technologies) solutions for the Corporate segment.

employing about 10,000 people, distributed by over 100 companies

Thermal energy
Manufacturing of equipment and elaboration of solutions,
including air conditioning installations and factories.

Natural gas supply

Broadband Internet and cable TV, with digital technology

Information and C ication Technolog
It includes: integration, strategic consultation, analysis, audit and
sourcing in networking, security, unified communications, data
centre, storage, contact centre, applications e collaboration.

Software for procedures and production’s optimization
Development, integration and trade. Creation of the BeOn solution,
which includes support systems such as mobility,

vehicles management, geo-referring and automation of

corporate procedures.

Construction and public works

Elaboration, project, construction, maintenance, or renovation of
several construction sectors.

O VisReeima

TELEVISA

Developing its business activity since 1990, Televisa is a leading
company in Mozambique within the telecommunications
engineering networks sector, with a vast knowledge regarding
fixed (including the new generation networks) and mobile
netwarks, as well as all types of technological infrastructures.
Furthermore, using specialised technical and human means,
Televisa develops the following activities: planning, project
development, construction, installation and maintenance. The
company integrates global solutions throughout the country.

In June 2001, the company was awarded with the quality
management system ISO 9002, and in 2003 it was awarded with
the quality management system 150 9001.

O Viseeira

INDUSTRY

Utilitarian and decorative porcelain
High quality crystal and glass
Tableware, oven and microwave oven ceramics

Utilitarian and decorative earthenware

Visabeira Indistria owns the historic company Faiangas Artisticas
Bordallo Pinheiro, created in 1884. Thecompany creates pieces
from traditional moulds as well as contemporary pieces for
different markets.

Kitchen furniture
Visabeira Indistria owns Mob, a company which specializes in the
design and production of kitchens

Water resources
The company manufactures equipment and offers solutions,
including air conditioning installations and industrial installations.

Forest industry
Wood processing.

Electronic and mechanical industry
Agriculture and Livestock farming The company raises bovine, small
ruminants, birds and pigs, as well as fruit cultivation.

Raw material transformation (wood, metal and marble)
Ornamental rocks (blocs, aggregates,

concrete, asphalt, granite and marble)
Extraction, production, processing and trade.




Sport Zone

Guiding effective
tools and procedures

Sport Zone is committed to fostering a collaborative
and efficient work environment. To support their team in
achieving this goal, | have developed a comprehensive
Document Guide.

Our System guide book serves as a valuable resource,
providing a set of tools and best practices that shape how
Sport Zone team work together to drive success. This

is important, both to establish a common language that
promotes efficient work, knowledge sharing and continuous
improvement, and to facilitate the integration of new
employees and organizational changes.
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OUR SYSTEM
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CULTURA ORGANIZACIONAL
Define o que somos e defendemos,
esta na base da forma como trabalhamos,
sendo o garante que agrega
todos os building blocks juntos.

BB i - BUILDING BLOCKS

CULTURA ORGANIZACIONAL
ORGANIZACAQ DE EQUIPAS
ORGANIZACAQ DE ESPACOS
PROCESSOS E FERRAMENTAS

EM GUIDE BOOK

EM GUIDE BOOK

CULTURA ORGANIZACAD
ORGANIZACIONAL DE EQUIPA

As reunides de equipa regulares sio algo que deve existir
em todas as equipas, de forma a garantir a coesao
e funcionamento eficiente das mesmas.

VALORES

Estas reunides podem ter diferentes propositos,
consoante a organizagdo da equipa, e como tal
deverdio ter uma regularidade ajustada aos mesmos.
Assim, o que se sugere para as reunides de equipa é:

entre didria a mensal,

1 W/ Estamos comprometidos Somas apaixonados Estamos enfocados Estamos constantemente envohidas
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Grupo Visabeira

Innovation across
every industry

Grupo Visabeira, a leader in telecommunications, energy,
construction, industry, tourism, and real estate, actively
participates in international conferences and industry events.
These engagements reflect the company’s commitment to
innovation, collaboration, and thought leadership across its
diverse sectors.

At these events, Grupo Visabeira showcases its expertise
and cutting-edge solutions in various fields, and
demonstrates its dedication to staying at the forefront of
industry trends and technologies. Their presence allows
them to highlight innovative projects and initiatives that set
new standards for excellence and sustainability.

To this end, | have designed several institutional presentations
so that the speakers can present the most varied companies
in the group that are present at the events, allowing those in
attendance to learn about the businesses, stories and people
that make up the companies they are presenting.
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Editorial Design



Constructel Visabeira

Engaging design,
insightful data.

Constructel Visabeira is a subsidiary of Grupo Visabeira,
specializing in providing comprehensive infrastructure
solutions across telecommunications and energy sectors.
Established as a key player in the industry, Constructel
Visabeira has gained a strong reputation for its expertise
in designing, building, and maintaining critical network
infrastructure projects, operating in 10 countries and with
relevant presence in Europe, Africa, and North America.

The annual report is a critical document that communicates
Constructel Visabeira’s financial performance, strategic
initiatives, and future outlook to stakeholders. My role was to
design an engaging and informative report that reflects the
company’s brand identity and commitment to innovation.
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Best Models

Celebrating two
decades of excellence.

In honor of Best Models Agency’s 20th anniversary, | had

the privilege of designing a commemorative book that
captures the essence and evolution of one of the portuguese
industry’s leading modeling agencies. This special edition
book celebrates two decades of achievements, highlighting
the agency’s journey, iconic moments, and the remarkable
individuals who have contributed to its success.

The design of the anniversary book was inspired by the
glamour and creativity that Best Models Agency embodies.
The goal was to create a visually stunning and engaging
publication that reflects the agency’s prestigious history while
celebrating its present and future.
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Visabeira Turismo

V-Life: A world of
Grupo Visabeira

| designed one of the editions of V-Life, Grupo Visabeira's
institutional magazine that explores the people, brands,

and stories across the Group — from renowned hospitality
ventures to iconic names like Vista Alegre. Each issue blends
corporate insight with lifestyle editorial, featuring interviews
with celebrated artists, chefs, actors, and industry leaders.

My design focused on creating a visually engaging, coherent
layout that reflects the magazine’s premium tone while
allowing each story to shine.
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Montebelo Vista Alegre

A fusion of tradition
and luxury.

Nestled in the picturesque portuguese region of ilhavo, the
Montebelo Vista Alegre Hotel offers guests an unforgettable
experience where history meets modern luxury. Situated
within the historic Vista Alegre complex, known for its world-
renowned porcelain, the hotel provides a unique setting that
combines the charm of the past with contemporary comfort
and elegance.

| had the opportunity to design a brochure for this hotel,
capturing the essence of this unique destination where history
and modern luxury intertwine. The brochure was designed

to provide potential guests with a comprehensive overview

of the hotel’s offerings, amenities, and the rich cultural
experiences available within and around the hotel.
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VISTA ALEGRE
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Vista Alegre

Showcasing luxury
wedding gifts.

Vista Alegre is a renowned Portuguese brand with a rich
heritage and a distinguished reputation for producing
high-quality porcelain and glassware. Established in
1824, has become synonymous with luxury and artisanal
craftsmanship, creating elegant and timeless pieces that
have adorned homes and events around the world.

Designing the brochure for Vista Alegre’s wedding presents
list was a delightful project that allowed me to create a
sophisticated and engaging guide for couples celebrating
their special day.

The brochure was crafted to reflect the premium quality and
heritage of Vista Alegre, presenting the wedding presents list
in @ manner that is both visually appealing and informative.
The goal was to capture the essence of the brand while
providing couples with a seamless and enjoyable experience
as they choose their ideal wedding gifts.
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Geographic Wines

Expressing brand
through every label

Geographic Wines embodies the spirit of Portugal’s
winemaking heritage, offering exceptional wines that
capture the essence of the country’s diverse terroirs. With
a commitment to quality, craftsmanship, and sustainability,
Geographic Wines stands as a testament to the artistry of
Portuguese winemaking.

Geographic Wines’ labels are as unique as the wines
themselves, with two distinct approaches: one offers a
more premium label design that reflects elegance and
sophistication, created to convey a sense of luxury and
exclusivity, highlighting the premium quality of the wines
inside and appealing to a more discerning audience; the
other features whimsical and humorous hand-drawn
illustrations, making these wines particularly appealing to a
younger, more casual audience, while adding a unique charm
and personality to each bottle, creating a memorable and
engaging visual experience.
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O Talho

Destinctive identity
for dual experience.

Nestled in the vibrant heart of Lisbon, O Talho is renowned
for its dual offering: a refined restaurant that delivers
exquisite dining and a butcher shop that provides premium,
locally-sourced meats. This combination allows guests to
enjoy top-notch cuisine crafted from the finest ingredients
while also offering the opportunity to take home expertly
selected cuts of meat.

The restaurant’s graphic identity and packaging have been
meticulously designed to reflect its sophisticated and
R " Parte e reparte e d4 2 methe distinctive brand. The elegant visuals and distinctive design
., Vi CHRmAIS i ki y — elements create a cohesive and memorable brand presence,
R enhancing the overall dining experience. This attention to
detail in branding and packaging underscores O Talho's
commitment to excellence and innovation.
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Advertising



TVCABO

Experiencing sports
like never before.

TVCABO has established itself as a leading
telecommunications provider in both Angola and Mozambique,
offering high-quality cable television, internet, and
telecommunication services. With a commitment to innovation
and customer satisfaction, TVCABO plays a vital role in
connecting communities and driving digital transformation in
these countries.

Designing the sports campaign advertisement for TVCABO
was a rewarding experience that allowed me to blend
creativity with strategic messaging. By focusing on the
excitement of sports and the superior viewing experience
offered by TVCABO, the campaign effectively engaged the
audience and reinforced TVCABO's position as a leading
destination for sports content.







Montebelo Golfe

Celebrating kids at
Montebelo Golfe

Montebelo Golfe stands as a premier golf destination,
renowned for its stunning landscapes, exceptional facilities,
and commitment to delivering an unparalleled golfing
experience. Nestled in the picturesque region of Viseu,
Portugal, this distinguished golf course offers both novice
and seasoned golfers a unique opportunity to immerse
themselves in the beauty and challenge of the game.

Montebelo Golfe hosted a Kids’ Day event, and | had the
pleasure of designing an engaging and dynamic campaign
to celebrate this special occasion. Aimed at creating
memorable experiences for young golf enthusiasts and their
families, the campaign was crafted to highlight the fun and
excitement of the event while reinforcing Montebelo Golfe’s
commitment to family-friendly activities.
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TVCABO

Seamless payments,
zero stress.

TVCABO has established itself as a leading
telecommunications provider in both Angola and Mozambique,
offering high-quality cable television, internet, and
telecommunication services. With a commitment to innovation
and customer satisfaction, TVCABO plays a vital role in
connecting communities and driving digital transformation in

these countries.

In a bid to enhance customer convenience and streamline
payment processes, TVCABO launched an advertising
campaign highlighting the benefits of its direct debit payment
option. The campaign was designed to promote a seamless,
stress-free way for customers to manage their subscriptions
and payments, reinforcing TVCABO'’s commitment to
customer satisfaction and modern, efficient service.
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Vantagens na adesdo ao Débito Directo:
= Comodidade e seguranca

- Servico sempre activo, sem cortes

- Factura digital sem preocupacoes

- 1% de desconto na factura

Adere ja ao Débito Directo na tua Loja TVCABO!

21 480 550 | 82 4800 | 84 4800 | 550 na rede TVCABO
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SARDINE N°®°5

LA SARDINE POUR HOMME

Bordallo Pinheiro

Sardines reimagined
with humor.

Bordallo Pinheiro is a prestigious Portuguese ceramics
brand renowned for its distinctive and imaginative
designs. Established in 1884 by Raphael Bordallo
Pinheiro, the brand has become a symbol of creativity
and craftsmanship, blending traditional techniques with
contemporary artistic vision.

|"ve creates a parody advertising campaign for Bordallo
Pinheiro’s exclusive Sardines collection, aiming to inject a
fresh dose of humor and creativity into their promotional
efforts. The result was a campaign that combined satire with
sophisticated design, designed to inject humor and creativity
into the brand’s messaging.
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TVCABO

Summer fun starts
with TVCABO.

TVCABO has established itself as a leading telecommunications
provider in both Angola and Mozambique, offering high-quality
cable television, internet, and telecommunication services. With
a commitment to innovation and customer satisfaction, TVCABO
plays a vital role in connecting communities and driving digital
transformation in these countries.

| had the opportunity to design a vibrant and engaging advertising
campaign for TVCABO for summer season, aimed at capturing
the essence of the season while highlighting the company’s
offers. The campaign was crafted to resonate with audiences

by showcasing TVCABO'’s offerings in a way that celebrates the
excitement and connectivity of summer.
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Faz o pagamento antecipado de 3 ou mais mensalidades
e podes ganhar 1 dos 8 tablets que temos para oferecer,
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Sabe mais numa das nossas lojas ou em www.tvcabo.mz

21 480 550
82 4800 | 84 4800

550 na rede TVCABO
apoio@tvcabo.co.mz
www.tvcabo.mz




Ul/UX Design



Papu Arquitetos

Unveiling architectural
innovation online.

Papu Arquitetos is a dynamic and forward-thinking architecture
office committed to delivering cutting-edge design solutions.
They take pride in their collaborative approach, working closely
with clients to understand their vision and turn it into reality.

In their new website, made with Wordpress, architecture
meets innovation and elegance. The goal was to create
a digital space that reflects the firm’s commitment to
excellence in design and client satisfaction, providing an
immersive experience for visitors and showcasing Papu
Arquitetos’ impressive portfolio of projects.

Sleek and modern, it features clean lines and a minimalist
aesthetic that mirrors their architectural style. | have
carefully curated the user interface to ensure easy
navigation, allowing visitors to effortlessly explore the
projects and learn about their services.

Let ‘s take alook
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Geographic Wines

Elevating wine
excellence worldwide.

| had the opportunity to design the website for Geographic
Wines, a company that offers exceptional wines that
capture the essence of the country’s diverse terroirs. With
a commitment to quality, craftsmanship, and sustainability,
Geographic Wines stands as a testament to the artistry of
Portuguese winemaking.

The goal was to create an engaging, user-friendly platform
that reflects the diversity and quality of their offerings while
enhancing the user experience.

The website, made with Wordpress, successfully showcases
the brand’s offerings and enhances user engagement. The
project resulted in a visually appealing, informative, and
easy-to-navigate platform that supports Geographic Wines'’
mission to connect wine lovers with exceptional wines.

Let ‘s take a look

WE CREATE UNIQUE
AND AUTHENTIC WINES
THAT PROMOTE THE
PORTUGUESE WINE
CULTURE
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La Yolde Blang de Blangs is 2 midtiparged
sparkBng wine that is born invineyards with clay-
limestone soil in the ancaof Sangalbos, Vineyands
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https://www.geographicwines.pt/en/entry/
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Geographic Wines was born
from the complicity and desire of
Nuno Morais Vaz and Daniela
Matias to create unique wines,
based on authenticity, social and
environmental sustainability, the
preservation and dissemination
of the different terroirs and
Portuguese wine estate, as well
as allowing the consumer travel
through Portugal without leaving
the place, Each bottle will
authentically and loyally show
each corner and each place they
enthusiastically explore.
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PROMOTE THE POR-

TUGUESE WINE CULTURE
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Nuno, with roots in the Douro and a huge T
passion for the oldest demarcated region in
the world, and for its history, every year
travels kilometers in search of that vineyard
that intends to give anather breadth and
ancther character to the wines of the region.
It wants 1o rememter and honor each vine
anc each Man wha warked it aver the
cenuries, from the beginnings when the first
civilizations brought the first vine and started
working te produce wine,
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@ smile well

Um sorriso
saudavel
comeca aqul!

Smile Well

Quality dental care
for every smile.

| desighed and developed a modern WordPress website for
Smile Well, a forward-thinking dental practice committed to
providing exceptional care in a welcoming environment. The
website was created to reflect the practice’s dedication to
high-quality dental services and patient satisfaction.

From concept to launch, the project focused on delivering

a user-centric, informative, and visually engaging platform
that enhances patient experience and reinforces Smile Well's
commitment to excellence in dental care.

Let ‘s take a look


smilewell.pt




Tekk Engenheiros Consultores

Advanced engineering
for a better future.

| am currently developing a dynamic and professional
WordPress website for Tekk, a leading engineering company g il TR0 Sl Sy
known for its innovative solutions and technical expertise. The ko e T PR
goal of this project is to create an engaging online presence o iy T e
that effectively showcases Tekk’s capabilities and enhances | | |
client interactions. ' utagipy - | - TR

As Tekk s website is in active development, | am focused
on finalizing the design and implementing features that will
ensure a high-quality, functional, and engaging platform.
The ongoing work aims to deliver a website that effectively
represents Tekk’s engineering prowess and enhances client )
engagement and satisfaction. L Ve, Ve RORR N

._;ff_.- h‘ :, _-_.. .: .._.'..
- a a5 i s o L LT d =
2 . o _ R T
- _I.-_ > - : -’ .. .
Let s take alook R o
L A
1 R e e =
5 b . (P
.-- .'\



https://dev.tekk.pt/

PARCEIROS

DESTAQUES

Estabelecemos e

parcerias para o futuro. 0S Servigos
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dos nas mais
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Oferecemos servicos integrados c*r's? Trabalhamos com empresas
varias areas, desde a fase inicial ate a ; : ~ 4 i
IS conceituadas, criando relacdes areas de Projeto e
sua conclusao
eAlidas com o objetivo de apresenta R .
aria, na

sultados de gualidade e cimentar ;
Casa CM

Nossa posicao no mercadao.

Jade ou na
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de a fase inicial
conclusao.

VER PROJETO

BRECis  INTERGAUR !

Anterior 3 / 3 Seguinte

Scrall Boven

Specialidades

Cializada em projetos MEP, 3
8iros consultores integra na
s0laboradores altamente

i80S, berm como uma importante
B0e parceiros nas ireas de engenharia
civil, o que permite expandir e otimizar a
sUa atuacao de forma a assequrar 3 gestdo

EMPRESA

A tekk engenheiros consultores é uma
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Localizacdo
Ceiras, Portugal :
e coordenacdo de todas as especialidades
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No novo portal myTVCABO e TVCABO
val sentir-se em casa! '

Aceda ao novo portal myTVCABO e conheca o mundo de

L e . Unifying ac c e s s
> to Tvcabo solutions.

| recently designed a client portal for TVCABO using Figma,
aimed at enhancing the management and accessibility of their
services. This project involved creating a comprehensive,
user-friendly interface that streamlines interactions and
provides a seamless experience for TVCABOQO's clients.

The portal includes essential features such as service
management tools, account settings, and a comprehensive

MNovas funcionalidades

WoDerete s UGN P VSFsts ¥ Tt e Ao s VoYU S ek i s e ot support section. | prioritized creating clear calls-to-action
and straightforward workflows to enhance usability and
client satisfaction.
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The design for the TVCABO client portal is complete, with a
focus on delivering an intuitive and efficient user experience.

Kaodat a0y TVCARG The project highlights my ability to create detailed, user-
R M) Pt s 1 R oy ) o e 060 0 YR i centered designs using Figma, and reflects my commitment to

enhancing client interactions through effective digital solutions.

Let ‘s take a look

Iniciar sessdo em myTVCABD Fazer novo registo em myTVCABD
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https://my.tvcabo.mz/welcome
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Edivisa

Building excellence
in every project.

| designed and developed a website for Edivisa, a prominent
construction company within Grupo Visabeira, with the

goal of creating a strong and engaging online presence

that highlights the company’s expertise and reinforces its
reputation for excellence in construction.

Using Figma, | crafted a clean, professional, and modern
design that reflects Edivisa’s commitment to quality. The
site features a cohesive color palette, high-quality visuals,
and clear, intuitive layouts to effectively showcase the
company’s services and project portfolio.

The result is a user-friendly and informative platform with

thoughtful navigation and structure, allowing visitors to
explore Edivisa’s work and values with ease.

Let s take a look



edivisa.pt




Cesae Digital

Designed for every
learner

The CESAE Digital website was designed with simplicity and
accessibility in mind, welcoming a broad audience - from
tech-savvy users to those with limited digital experience. Its
interface emphasizes clarity and intuitive navigation, making it
easy to explore and enroll in courses.

A key feature is the personalized course recommendation
tool, which helps users discover programs aligned with their
goals, skills, and digital proficiency. By guiding learners
toward the right fit, it reduces decision fatigue and empowers
every visitor - regardless of background - to move forward
with clarity, confidence, and purpose.

The platform is currently undergoing minor visual refinements
to ensure an even smoother and more cohesive experience.

Let ‘s take alook


cesaedigital.pt




MOB

Where elegance
takes shape

MOB’s website was designed to reflect the brand’s luxury
positioning through elegant typography, a muted color
palette, and editorial-style visuals. The user experience
balances sophistication with functionality, guiding visitors
through a seamless discovery of bespoke kitchen solutions.

Key features include the ability to schedule a home visit,
book a showroom appointment, or arrange an online
consultation—all reinforcing the brand’s commitment to
personalized service and convenience, while elevating the
digital journey to match the high-end nature of the product.

Let s take a look



mob.pt
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Planta
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Flavorful spreads

e

Planta thsom e f
ST Sl ' or everyone.
ALGUEM FALOU EM OURD! SEMPRE st
) A PAPAR RECORDES. A * " Planta is a leading brand in the plant-based food industry,
| Planta = dedicated to providing delicious and nutritious alternatives

bag il "

that cater to the growing demand for healthy and sustainable
living. With a rich history rooted in innovation and quality,
Planta has become a household name, offering a range of

Planta products that inspire individuals to embrace a plant-based
lifestyle without compromising on taste or nutrition.
e — As the designer responsible for crafting social media material
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for Planta, | play a key role in shaping the brand’s digital
presence and engaging with its audience. My work involves
creating visually compelling and strategically aligned content
that reflects Planta’s commitment to natural, plant-based
nutrition and appeals to its diverse audience.

VEJO SEMPRE
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CASINOS ESTORIL ELISBOA

Glamour, games
and excitement.

Casino Lisboa and Casino Estoril are two of Portugal’'s most
prestigious and renowned entertainment venues, offering a
unique blend of gaming, culture, and nightlife. These casinos
are not only popular destinations for gaming enthusiasts but
also cultural landmarks that provide an array of entertainment
options for visitors from around the world.

As the designer responsible for creating social media

content for both casinos, my role involves crafting visually
captivating and strategically impactful content that resonates
with audiences and enhances the brand’s digital presence.
Through my work, | aim to showcase the unique offerings and
vibrant atmosphere of these iconic casinos, engaging both
local and international audiences.
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NADA COMO UMA BOA DIVERSAO ENTRE

CASINO
LISBOA

O NOSSO DESEJO CONCRETIZOU-SE:
O CASINO LISBOA VAI REABRIR!

CASINO

NOVO HORARIO LISBOA

11:00 As 22:30

E AlEM CASA, FAZ CALL OU FOLD
NA HORA DE LAVAR A LOICA?

CASINO
ESTORIL

wom2<3 3333334

CONSEGUES ADIVINHAR O CAMINHO CERTO?

A.

CASINO
LISBOA

A COMBINAGAO QUE NUNCA VAI FALTAR
NA TUA SLOT MACHINE.

CASINO
LISBOA

NAO SAO POZINHOS DE PERLIMPIMPIM,
E MESMO O CARTAO CLUBE IN.

CASINO
LISBOA

33AABACAACC

QUERES VER PONTOS A DOBRAR?

O CASINO LISBOA
E BUE DA FICHA!

FALTA SO UM PONTINHO

=P

PARA CELEBRAR O SEU ANIVERSARIO...
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CASINO
LISBOA
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ADIVINHE QUEM VAI LEVANTAR A TACA
NESTE EUROPEU.

CASINO
ESTORIL

PREVISAO DO TEMPO:
CHUVA DE PONTOS A DOBRAR.

MELHOR DO QUE JOGOS EPICOS,
$O MESMO OS JOGOS OLIMPICOS.

CASINO
LISBOA
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FELIZ DIA DE PORTUGAL, DAS COMUNIDADES
PORTUGUESAS E DE CAMOES, E CLARO.

@ casinolisboa

-

AVISO: A HARLEY-DAVIDSON SPORTSTER S
PODE PROVOCAR EFEITOS SECUNDARIOS
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casinolisboa

NADA COMO UMA BOA DIVERSAO ENTRE

AMIG0S
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. ATE 2 DE QUTUBRO
EHTRADA LIVRE CASINO

GALERIA DE ARTE LISBOA
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302 gostos

casing.esboril 10 de Junho & uma data para celebrar o
orgulho nacional @ talvez um dia em que a sorte bate & porta

W

casinolisboa Se ainda assim achas que lens miozinhas para

128 gostos

@5) casinolisboa

COMEGA JA A PREPARAR
O ABDOMINAL PARA O LEITAO!
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'@] casing.ostori
CASINO |
LISBOA

© QY N

340 gostos

ADIVINHE QUEM VAILEVANTAR A TAGA
MESTE EUROPEU.

casinolisboa Reunido de Amigos? Venham para o Casino
CASINO
2 LISBOA

QY
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150 gostos
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133 gostos
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